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How Did We Segment the Data?

40 Groups

By Sector
ÅEnvironmental

ÅHealth

ÅInternational

ÅRights

ÅWildlife / Animal Welfare

By List Size
ÅSmall ïUnder 100,000 deliverable email addresses

ÅMedium ï100,000-500,000 deliverable email addresses

ÅLarge ïOver 500,000 deliverable email addresses
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Reading the Charts
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Email Open Rates by Sector
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Email Open Rates by Size
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Newsletter Click-Throughs by Sector
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Messages per Month per Subscriber ï

By Sector
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Annual Email List Churn
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Email Unsubscribe Rate ïBy Sector
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Email Unsubscribe Rate ïby Size
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Change in Online Giving ï2009 to 2010
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Change in Dollars Raised ï2006 to 2010
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Average Online Gift ïOne-Time vs. Monthly

By Sector
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Online Fundraising Share by Source
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Email Fundraising Response Rates ï

By Sector
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Advocacy Response Rate ïBy Sector
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Social Media & Text Messaging
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Total Facebook Fan Page Users ï

By Sector
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Facebook Fan Page Daily Action Rate ï

Per 1,000 Users
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HOW THE LEAGUE OF 

CONSERVATION VOTERS 

USES DATA

Presented by Vinnie Wishrad



LCV and how we use data

ÄRegular advocacy message testing

ÂPictures


